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Marlene Dortch
Secretary

Federal Communications Commission
445 12th Street SW
Washington, DC 20554

RE: Second Further Notice of Proposed Rulemaking on Children's Television Obligations
of Digital Television Broadcasters (MM Docket 00-167)

Dear Secretary Dortch:

We are writing to express our support for the joint proposal reached by children’s
advocates and broadcast and cable industry representatives regarding the children’s digital
teley}smn rules. We beheve that these rules will ensure that children have access to
dwerse educat:onal progrannmng and wﬁl protect them from excessive advertlslng
Theré is no questlon that young chlldren are umqueiy vulnerable to commercxal
persuasion and do not recognize the intent of ads, often accepting them as accurate and
unbiased. Thus, w¢ are vety pleased thatunder the proposed agreement, there will be
limits on the display of commeérciaf Web sites durmg chll&ren s programming, as well as
limits on how television characters such as ‘SpongeBob cah be used to market to children
on Web sites whose addresses are on screen while the shqw is on. These new rules are a
cntlcal first step in ensurmg that chﬂdren are prc)tected from harmful advertlsmg practices.
. . I -':I:
Further we ask the Commission to mtervene 10 ensure e that children are protected from
new.interactive methods that will soon bé émployed to advertise to children. Interactive
television is on the horizon and has the potential to expose children to more
advertisements in the media they consume, as well as more targeted ways of selling
products to them.

We sincerely hope that the Commission will support the joint agreement and look forward
to its final vote in the coming months.

Sincerely,

Jevemiah R. Gawga, Health Sector Project Coordinator
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California is facing an epidemic of childhood obesity.
Over a quarter of fifth, seventh and ninth graders in
California are overweight and at risk of obesity - a
risk that's especially high for African Arﬁericans and
Latinos.
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In response to this growing health crisis, we
invite you to join our COBT collaborative as we work
to reduce'd’sparitiesTn obesity'aritl dfabetes among
school-gge-children by improvirg thefood and physi-
cal actiygx,:.er!\vj rgpg?cz{}ts! ?9?;039{ rgpﬂmm children.

: Do
T T A0ONGe D

CH (DEQOGD QRITS5 TY 3Inatn TRUSKT

COBT HEAC Grantees:
¢  The Childhood Obesity Br_ain Trusi Collaborative
* The Accelerated School

¢  Los Angeles Unified SChool District

s  Los Angeles Department of Health Services, Public Health,
Service Planning Area 6 (_S_outh Los Angeles)

The Childhood Obesity Brain Trust

THE (COBT) collaborative is building a

ACCELERATED

SCHUUL healthy, active South Los Angeles!
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COUNTY OF LOS ANGELES :
DEPARTMENT OF HEALTH SERVICES
Public Heatth

CORBT HEAC Partners:
Inciude community based organizations, government
agencies, hospitals, health plans and schools.

“Childhood obesity is a serious and growing prob-

lem...that no one organization can tackle on its own”

COBT's John Kotick




Healthy Eating Active Communifies
on initictive of The California Endowment

COBT Awarded a"" 4-year Healthy Eating
Active Comrmmtres !m’ua ive (HEAC)
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What is HEAC? "
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The objectives of the Initiative are to
improve the foo "
environms: .. T ...
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and to create momer}um for Wide-
pread changes in tr;e.;l)‘f\‘l:;éles aanc*
practices that centribute to-therising:
rates of childhood ol sity.
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“Thé 1-'EAf‘ initiative. IS demoned to
help comnm unities take anactive
rofe in' wrdnsforming their neighbor-
hood and schools into places
where " g ::\.tivi‘;,y
choices are reg dny athabie

Robert K. Ross, M.L., president and
CEOQ of the California Endowment

COBT HEAC Activities will:

"+ Encourage school districts to adopt

nutrition standards that promote

hea Itﬁy choices

. Develop poI|C|es and practlces that

Pl

ensure access to safe parks

. Reduce or éﬂlrlm’mété‘hélghborhood
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chnldren

. Tain youtn advosates to educate stu
dents‘gbout the‘irnportanse of adopt-
ing healthy food choices and partici-

pating in physi‘(;al actiyi;igs.

COBT Youth Leader in Training

Schools and After School:

UILDING HEALTHY
NVIRONMENTS IN:

. Increasing physical education alterriatives

. Establlshlng cooperatlve ventures W|th Parks and
. Recreation -+ - .. v - g

. "‘.Increasmg farm fresh fruits and vegetables

. Advqcatlng for full |mplemen;af|on and monitoring of
LAUSLS Ooesity Preve, rign viotion and Haalthy Bever-

age Motion at all'sthools in targeted area
f oo

Neighborhoods:

Pmverane cpE e e Do il
» Conducting neigriborhood-ievel assessments com-
posed of cor, ~imity  _Tlents, narents gnd youth

* Mapping food cutlets, farmets me kets, liquor stores
etc. - ) -

s  Community Adcbbacy Training Wbrkéﬁobs ‘

Health Care Settings:

¢ Increasing the role of health care ~ ~in
preventicn = .. Jvocacy oo

e Training ..0v arite = -~ 5% el and refer pa-
tients to pre-ention e.ix ... ... L

*  Addressing coverage of cbesity w:.
tion services and education
-

eies preven-

Marketing/Advertising:

o --orusRiNeiig for unticzluyy foods that
target chiidren

+ Training youth and adults to assess marketing prac-
tices
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